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MOBILE ENTERTAINMENT LIVE! CONFIRMS KENOTE SPEAKERS
FOR FALL 2008

New Technologies, New Products and New Business Models to be Topics of the Day

New York, NY (August 14 2008)— Mobile Entertainment Live!, powered Billboard, The Hollywood
Reporter, Nielsen Mobile and AdweekMedia and in association with Nokia, has confirmed keynote
speakers for the fall 2008 conference, taking place September 9th at the MosconéNest Convention
Center in San Francisco, CAThis year’s line-up includes Paul Smith of Nokia, Jonathan Barzilay of
Qualcomm MediaFLO USA, Brandon Starkoff of Starcom, Brandon Lucas of MySpace and Michael
Nash of Warner Music Group. For the first time, organizers turned to their target audience to help shape
the program, creating a new event format that is designed to deconstruct the typical conference experience
and give a greater voice to everyone involved in the mobile entertainment marketplace.

The conference will kick-off with a morning program dedicated to keynote interviews and presentations,
followed by an afternoon program dedicated to in-depth tracks on each of the major content areas: music,
video, advertising and community. Each track will feature various formats such as product
demonstrations, presentations, Q& A opportunities and un-moderated open feedback sessions with
industry experts.

“Every year, we strive to bring a new and better version of Mobile Entertainment Live! to CTIA,” said
Antony Bruno, Billboard’s Executive Director of Content & Programming for Digital/Mobile. “With such
a diverse and qualified group of keynote speakers, we aim to bring the conference attendees a number of
truly unique and valuable perspectives.”

As Head of Major Label Relations for Nokia, Paul Smith manages commercial relationships with the
major record companies. Drawing upon a wealth of music industry experience, Paul’s responsibilities
include helping to bring Nokia music initiatives to life in countries round the world. He originally joined
the company following its acquisition of Loudeye Corporation, a global leader of digital music platforms
and digital media distribution services, in October 2006. Paul began his digital career in 2001 with Peter
Gabriel’s start up company, OD2, which was one of the first companies to actively explore the
opportunities of the digital music realm.



Jonathan Barzilay is Senior Vice President of Programming and Advertising for MediaFLO USA,
responsible for leading MediaFLO USA’s business in the areas of programming strategy, content
acquisition and development, production, advertising, and consumer research. He is also responsible for
managing relationships with content partners and the creative community. Prior to joining MediaFLO
USA, Barzilay served as Senior Vice President and General Manager of Entertainment for CBS
Interactive, as well as Senior Vice President of Disney/ABC Cable Networks, and General Manager of
Toon Disney and ABC Kids.

In his position as VP/Director of Global Strategy for Starcom Worldwide, Brandon Starkoff oversees
media strategy and investment for clients Research In Motion (BlackBerry) and Sun Microsystems, two
of the world’s most powerful global technology brands. For Sun, Brandon's team oversees overall account
management for the client’s global advertising efforts, while internally, he led the development and
deployment of Starcom’s agency-wide mentoring program, providing a framework, process and training
program to build Starcom’s network of talent.

Brandon Lucas, Senior Director, Mobile Business Development, oversees mobile business development
for MySpace, the world's most popular social network. His previous experience in mobile includes
business development positions with Vodafone, U.S. Cellular and The Walt Disney Company. Brandon
has a BA from Harvard University and an MBA from the University of Chicago GSB, and is an avid
weekend outdoor adventurer.

Since joining Warner Music Group in 2000, EVP of Digital Strategy & Business Development Michael
Nash has overseen major new media projects, key strategic relationships and a wide range of business
development activities. He has also played a major role in building WMG's digital distribution footprint
and partnership portfolio, including important initiatives with AT&T, Amazon, Google, Microsoft,
Motorola, Nokia, Verizon and Sony Ericsson.

Mobile Entertainment Live! is the official mobile entertainment event of CTIA Wireless I.T. &
Entertainment 2008, and brings together the best and brightest from the wireless and entertainment
industries to debate and discuss the barriers separating the mobile world from the rest of the digital
universe. Attendees include executives from companies representing mobile music, gaming, TV, video,
advertising, marketing, social networking and more.

For more information or to register, please visit www.billboardevents.com or call Brittany Davies
at 646.654.4643.
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About Nielsen Business Media

Nielsen Business Media, a part of The Nielsen Company, is a leading market-focused provider of
integrated information and sales and marketing solutions, helping businesses go to market more
effectively and efficiently.

Serving more than 30 industries spanning entertainment, media and marketing, retail, travel and
performance, and design, Nielsen Business Media provides business-to-business products and services
in print, online and face-to-face.

With 42 publications, over 135 trade shows and conferences, and 195 digital products and services,
Nielsen Business Media offers insight, analysis and face-to-face contacts to help professionals better
understand their markets, serve their customers and grow their businesses.



About CTIA WIRELESS I.T. & Entertainment 2008 ®

CTIA WIRELESS I.T. & Entertainment 2008 is a one-of-a-kind event that reflects the dual nature of
today’s wireless data industry—technology that offers both mobile solutions to the enterprise and
mobile entertainment to the consumer. This event brings together diverse audience segments to satisfy
every mobile data need and respond to the ever-growing market demand for wireless services. For more
news visit http://www.ctia.org/wirelessit <http://www.ctia.org/wirelessit> .

CTIA -The Wireless Association”™ is the international association for the wireless telecommunications
industry, representing carriers, manufacturers and wireless Internet providers. CTIA is also recognized
as the premiere producer of two annual technology events representing the complete wireless, mobile
and Internet industries: CTIA WIRELESS I.T. & Entertainment 2008 takes place in San Francisco,
September 10-12; CTIA WIRELESS 2009 takes place in Las Vegas, April 1-3. Visit www.ctia.org
<http://www.ctia.org/> .
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