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LATIN SUPERSTARS MARCO ANTONIO SOLIS, CHAYANNE &
ALEJANDRO FERNANDEZ TAKE THE STAGE AT THE
2008 BILLBOARD LATIN MUSIC AWARDS
PRESENTED BY HEINEKEN

MIAMI, FL — March 25, 2008 — Latin superstars Marco Antonio Solis, Chayanne, and
Alejandro Fernandez, join recently announced Spirit of Hope and Lifetime Achievement
recipients, Juanes and Conjunto Primavera respectively, in a remarkable performance line-up
for the star-studded 10™ anniversary broadcast celebration of the 2008 Billboard Latin Music
Awards, presented by Heineken. The magnum event will broadcast LIVE on Telemundo
Thursday, April 10 at 7PM / 6¢ from Hard Rock Live, located at Seminole Hard Rock Hotel and
Casino, Hollywood, Florida. Additional performers will be announced soon.

In an unforgettable evening, the incomparable Marco Antonio Solis is set to shine at the
Billboard Latin Music Awards stage with the best from his repertoire. Recognized by the
industry for his enormous talent and versatility as a singer, songwriter and record producer,
Solis has received numerous honors, including six Billboard Latin Music Awards. His most
recent concert tour has achieved great success, taking him to many Latin American countries.
Now the “Si No Te Hubieras Ido” singer hits the Billboard Latin Music Awards stage with a
unique presentation. Solis, considered the “King Midas” of Latin music, has topped the charts
with many smash hits and millions of album sales. This year, he is up for five Billboard Latin
Music Awards: Top Latin Albums Artist of the Year; Latin Greatest Hits Album of the Year for
“La Mejor... Coleccion” and “La Historia Continua... Parte IIl,” Songwriter of the Year, and
Producer of the Year.

There is no doubt that Chayanne is one of the biggest Latin music artists in the world. With a
career that spans over 20 years, the Puerto Rican superstar is set to fire up the Billboard Latin
Music Awards stage with all the energy and charisma that has well characterized his
performances. His worldwide tour in support of his 20" album “Mi Tiempo” has been a great
success. An example of this was his recent presentation at the Festival Internacional de la
Cancion de Vi—a del Mar in Chile, where he was honored with the Silver Seagull, the festival’s
single most important award. “Mi Tiempo,” which has topped the Billboard Latin music charts,
includes the smash hits “Si Nos Quedara Poco Tiempo” and “Lola”. Indeed he will shake up the
stage with a spectacular performance, full of surprises, energy and his infectious rhythm.
Chayanne is up for one Billboard Latin Music Award: Latin Pop Airplay Song of the Year, Male
for “Si Nos Quedara Poco Tiempo.”

Mexican pop star Alejandro Fernandez promises to give fans an unforgettable presentation
with the musical strength only he can deliver. The “Potrillo” is in the midst of a successful
concert tour throughout 20 countries in support of his most recent production “Viento a Favor,”
an intimate rendition that includes great hits such as “Te Voy a Perder.” The album, a winner of
two Billboard Latin Music Awards and more than 15 million copies sold, fuses pop with Mexican
music, and even brings in Caribbean rhythms, making “Viento a Favor” a festive celebration.
This is precisely what Fernandez will offer viewers during his performance on April 10, a musical
fest in the unique style of this great Latin artist. Fernandez is a finalist in the categories of Latin



Pop Album of the Year, Male for “Viento a Favor” and Latin Pop Airplay Song of the Year, Male
for “Te Voy a Perder.”

Now in its 114th year, Billboard is the world's premier weekly music publication and a diverse
digital, events and brand, content and data licensing platform. Billboard publishes the most
trusted charts and offers unrivaled reporting about the latest music, video, gaming, media,
digital and mobile entertainment issues and trends. Billboard is the flagship property for the
Billboard Information Group, which also consists of Billboard.biz, Billboard.com, Billboard Chart
Alert, Billboard Information Network (BIN), Billboard Directories, Billboard Books, Billboard
Licensing & Events and Billboard Radio Monitor. Billboard’s many strategic partners include
Anschutz Entertainment Group, Reuters, Apple, MTV, Yahoo!, Telemundo, ABC Radio
Networks, Azteca America and Billboard sister companies Nielsen SoundScan and Nielsen
Broadcast Data Systems. These partnerships leverage Billboard’s proprietary data, charts and
information resources to develop broadcast entertainment, digital and mobile platforms and
contextual commerce applications that expand Billboard’s franchise and consumer reach.

Telemundo, a U.S. Spanish-language television network, is the essential entertainment, news
and sports source for Hispanics. Broadcasting unique national and local programming for the
fastest-growing segment of the U.S. population, Telemundo reaches 93% of U.S. Hispanic
households in 142 markets through its 16 owned-and-operated stations, 36 broadcast affiliates
and nearly 684 cable affiliates. Telemundo is wholly owned by NBC Universal, one of the
world's leading media and entertainment companies.
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