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MECCA @ CTIA WIRELESS I.T. 2006
Sponsorship Program

The OFFICIAL mobile entertainment conference for CTIA - Cutting-edge
programming with an emphasis on real debate focusing on both winning
strategies and the innovative tactics used to execute them.

Guided by Billboard’s expert editorial team, MECCA’s keynotes and panels
feature new faces with new ideas in an exciting and interactive setting.
Network and do business with the top executives in the wireless, technology
and entertainment industries. Professionals from all over the world will come
together under one roof.

As a sponsor of MECCA, your company will gain access to these top execu-
tives who influence the industry and have the opportunity to network with
them throughout the event. Top sponsorship packages also include exposure
in Billboard Magazine, with a readership of over 104,000 and Billboard.com,
with over 2.5 million unique music fans per month. Each sponsorship pack-
age is designed to build return on your investment while at the same time
branding your company, creating positive PR and allowing you to interact
face-to-face with this powerful audience.

Depending on which sponsorship package you choose, you can receive many
benefits to help promote and position your company as a leader in the wire-
less entertainment industry.

The Wireless Association™

* MUSIC LABELS
* MUSIC PUBLISHERS
* ARTISTS

* CARRIERS * GAME DEVELOPERS

- OPERATORS & PUBLISHERS

- HANDSET « ENTERTAINMENT MEDIA
MANUFACTURERS - MOVIE & TV STUDIOS

* BROADCASTERS
* INVESTORS & VC
* AND MORE!

* Adamind

* AgentArts

* AG Interactive

* AirMedia

* Airplay

* Bango

* bcgi

* Enpocket

* Ericsson

* Everypoint

* GoTV

* IBB Consulting
¢ July Systems

« Ki-Bi Mobile

- KMPG

* LogicaCMG

* M:Metrics

* mBlox

« (M)FORMA

¢ Microsoft

* Mobile 365

* mobiTV

* Motorola

* m-Qube

* MSN Mobile

* Multimedia Card Assoc.
e MX Telecom

* Nellymoser

* The NPD Group
* Packetvideo

* Quick Play Media
* Sennari

* SmartVideo

* Soapbox Mobile
* Texas Instruments
* Tira Wireless

* Wap Oneline

* Wmode

* Xringer

CONTACT:

Karl Vontz ¢ Director of Sponsorships ¢ kvontz@billboard.com
415.738.0745 - www.BillboardEvents.com
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Past conference sessions have included:

Keynotes by:

Lucy Hood, President, Fox Mobile Entertainment

Jac Holzman, Chairman and Jason Fiber, President of Warner Music Group’s
new label CORDLESS RECORDINGS

Jim Ryan, VP Consumer Data Products, Cingular

Q&A Sessions with:

Kevin Wall, Co-Founder & CEO, Network Live

Chuck D, Founder, Chuck D Mobile/Co-Founder, Public Enemy

The Art of the Deal

Some heavy hitters of the digital world dish on the inside track to success.

Mobile Music-Hot Stuff or Hot Air?

Ringtones exploded in 2005 and have now spawned full-song mobile music download services. But
what’s next for the mobile music industry?

It’s The Customer Stupid!
The key to any successful mobile entertainment strategy is to give the customer what they want.
How to do that effectively is the challenge.

Get Your Game On
As the rest of the videogame industry struggles with new consoles and an expected market down-
turn in 2006, wireless gaming is skyrocketing.

Follow The Money
With all the hype and activity in this space, what are the financiers looking for in this new era of
entrepreneurship?

The Small Screen Gets Bigger - TV, Film, Animation, and Video
What is the mobile industry doing to turn mobile video into a mass-market industry, and what are
content providers doing to capitalize?

Wide-Wide World of Wireless

This panel brings the most successful players from across the pond to discuss their successes
and failures, how companies here can learn from them, and what U.S. developments have
captured their interest.

Mobile Marketing

This session will review how mobile is being used to promote both content and commerce and go
inside the planning of the guerilla tactics that pay off.

The Battle For the Mobile Platform
This panel looks at the Wild West of wireless operating systems, development platforms and
application environments. What do they deliver and what’s next?

And interactive sessions:

* Ask an Expert
This special networking session lets everyone drill down for the details on their areas of critical
need. Individual questions will be answered. Here’s your chance for your company to be
represented as the expert.

* Interactive Advisory Board
Step back to the future for this session with members of the Recording Academy’s “What’s The
Download?” Interactive Advisory Board, a group of college students actively shaping the course of
the digital entertainment world today.

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
c o N TACT " 415.738.0745 - www.BillboardEvents.com
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PA RTN E R S Po NSO RS H I PS Past Example of Logo Intergration:

PRESENTED BY 9 SENNARI

TITLE SPONSORSHIP rrmca)))

$30,000 (Exclusive)

As title sponsor, your company will have more exposure than any other event sponsor. Your company’s name
will be incorporated into the event logo as presenter and will always appear just above the MECCA logo.
Exposure extends beyond the conference to Billboard’s extensive network of sister publications and websites,
and is a major part of all MECCA marketing efforts.

Sponsorship includes the following:
« Official “Presenting” sponsor
* 5-minute welcome address at opening keynote session by a company executive
« Signage in general session hall for entire event
« Joint press release between your company and Billboard
« Database of all MECCA event attendees, post-conference
* 15-minute case study presented by your company ($8,000 value)
* Shared host of MECCA cocktail reception
* Inclusion in all conference e-blasts identifying title sponsor ($4,500 value)
10 full conference passes for MECCA ($3,990 value)
1 full page, 4-color ad in MECCA program guide distributed in Billboard Magazine ($10,000 value)
* 1 million impressions on Billboard.com or .biz ($10,000 value)
* Logo attribution on all conference ads running in

- Billboard (over 104,000 readers)

- The Hollywood Reporter (84,000 readers)

- Adweek (80,000 readers)

- Brandweek (75,000 readers)

- Mediaweek (59,000 readers)

Minimum of 10 ads total to be run prior to event

* Presenting logo for MECCA included on all Billboard signage
* Logo in the CTIA pre-show event marketing materials (Distribution of 150,000)
* Logo in the Official CTIA show program guide and website
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
* Conference bag insert ($1,000 value)
» Display table in exhibit area ($4,000)

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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Past Example of Logo Intergration:

“IN ASSOCIATION” SPONSOR necca)))

$20,000 (Exclusive) i rsocinrion i agineractive

As the “In Association” sponsor, your company’s name and logo will be incorporated into the event logo as
“in association with” and will appear just below the MECCA logo.

Sponsorship includes the following:
« Official “In Association” sponsor
* Three-minute welcome address prior to second keynote session by a company executive
* Signage in general session hall for entire event
» 15-minute case study presented by your company ($8,000 value)
* Shared host of MECCA cocktail reception
 Inclusion in all conference e-blasts identifying “In Association” sponsor ($4,500 value)
* Database of all MECCA event attendees, post-conference
« 8 full conference passes for MECCA ($3,192 value)
» 1/2 page, 4-color ad in MECCA program guide distributed in Billboard Magazine ($6,000 value)
* Logo attribution on all conference ads running in

- Billboard (over 104,000 readers)

- The Hollywood Reporter (84,000 readers)

- Adweek (80,000 readers)

- Brandweek (75,000 readers)

- Mediaweek (59,000 readers)

Minimum of 10 ads total to be run prior to event

* “In Association” logo for MECCA included on all Billboard signage
* Logo in the CTIA pre-show event marketing materials (Distribution of 150,000)
* Logo in the Official CTIA show program guide and website
* Logo attribution in MECCA program guide distributed in Billboard Magazine
* Logo/link on MECCA event site
*« Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
- Display table in exhibit area ($4,000 value)

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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TECHNOLOGY SPONSORSHIPS

MOBILE TREASURE HUNT
$12,500 (Exclusive)
Take advantage of your own technology and get this powerful audience involved. The mobile treasure hunt is a

series of 8 questions that require players to participate in the conference by attending keynote sessions, read-
ing Billboard Magazine, visiting sponsor exhibits and learning about your technology.

Sponsorship includes the following:

* 2 minute introduction on stage at start of conference to introduce Mobile Treasure Hunt

* 5-10 minute presentation at the end of the day to announce winners of the mobile treasure hunt

« All treasure hunt questions displayed with your logo on main conference session presentation screen

* Promotion of the mobile treasure hunt in the official schedule, program guide and other marketing materials

* Conference e-blast to pre-registered audience prior to event will include information to promote the mobile
treasure hunt ($4,500 value)

» 1/2-page, 4-color ad in the MECCA program guide distributed in Billboard Magazine ($6,000 value)
» 4 full conference passes for MECCA ($1,596 value)
* Logo attribution on all conference ads running in

- Billboard (over 104,000 readers)

- The Hollywood Reporter (84,000 readers)

- Adweek (80,000 readers)

- Brandweek (75,000 readers)

- Mediaweek (59,000 readers)

Minimum of 10 ads total to be run prior to event

* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
- Display table in exhibit area ($4,000 value)

Important note: Sponsor will be responsible for the set-up, implementation and costs associated with mobile
treasure hunt. Sponsor must provide mobile related prizes to winners of the treasure hunt.

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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TEXT MESSAGING Q&A SPONSORSHIP
$8,000 (Exclusive)
At the end of each general session, the audience will have the opportunity to ask questions via text messaging.

The moderator will handle the questions on stage and distribute them to the appropriate panel member. Your
company’s logo and instructions for text messaging will be available to the audience during general sessions.

Sponsorship includes the following:
* Recognition as official provider of text messaging Q&A

* Inclusion in conference e-blast to pre-registered audience prior to event will include information
to promote the text messaging Q&A ($4,500 value)

» 3 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in

- Billboard (over 104,000 readers)

- The Hollywood Reporter (84,000 readers)

- Adweek (80,000 readers)

- Brandweek (75,000 readers)

- Mediaweek (59,000 readers)

Minimum of 10 ads total to be run prior to event

* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
- Display table in exhibit area ($4,000 value)

Important note: Sponsor will be responsible for the set-up, implementation and costs associated
with text messaging Q&A.

ABOUT BILLBOARD

As the world’s number one source of music, video, digital/mobile and entertainment news, Billboard’s inte-
grated suite of online, print and face-to-face business and consumer tools and marketing solutions maxi-
mize marketers’ brand positioning, sell-through, market share and profitability. Reach over 104,000 afflu-
ent entertainment industry executives each week in print, over 680,000 entertainment professionals
online each month at Billboard.biz, plus 2.5 million monthly consumers and music fans in search of the lat-
est news and charts at Billboard.com, and millions more through high-profile partnerships like the
Billboard Music Awards on Fox, Apple iTunes and Reuters.

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
CONTACT: 415.738.0745 - www.BillboardEvents.com
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MOBILE CONFERENCE SURVEY SPONSORSHIP
$8,000 (Exclusive)

Our speakers want to know how they did in front of this powerful audience. Be the link between the attendee
and the speaker by developing and implementing a mobile conference survey using your company’s technology.

Sponsorship includes the following:
* Recognition as official provider of mobile conference survey

* Inclusion in conference e-blast to pre-registered attendees prior to event will include information to promote
the mobile conference survey and your company ($4,500 value)

* Survey to happen in real time after each conference session

* Opportunity to offer prizes to participants of the conference survey to be awarded at end of conference on
main stage

» 3 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in

- Billboard (over 104,000 readers)

- The Hollywood Reporter (84,000 readers)

- Adweek (80,000 readers)

- Brandweek (75,000 readers)

- Mediaweek (59,000 readers)

Minimum of 10 ads total to be run prior to event

* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
- Display table in exhibit area ($4,000 value)

Important note: Sponsor will be responsible for the set-up, implementation and costs associated with mobile
conference survey.

WHAT DO YOU KNOW ABOUT BILLBOARD MAGAZINE READERS?

104,000+ Readers 77% College or Graduate Degree 26% Millionaires

71% Male 73% Influence Consumer Purchasing | $236,000 Avg. Annual Household Income
29% Female 71% Management Level and above $1.1 Million Combined Value of Assets

51% Under 45 57% Earn $100,000 or higher

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
CONTACT: 415.738.0745 - www.BillboardEvents.com



page 8

m ))) MOBILE ENTERTAINMENT CONTENT COMMERCE APPLICATIONS
THE OFFICIAL CTIA MOBILE ENTERTAINMENT CONFERENCE .
Billboard CIIA

SEPTEMBER 11, 2006 « LOS ANGELES CONVENTION CENTER ¢ LOS ANGELES The Wireless Association™

OFFICIAL BLOG SPONSOR
$8,000 (Exclusive)

Continue the professional networking long after MECCA is over by creating a blog exclusive to attendees of
MECCA. As part of this sponsorship, your company will be able to select one of the conference sessions to link to
the blog and Billboard will invite the panelists of that session to participate as leaders in the blog.

Sponsorship includes the following:
* Recognition as official provider of conference blog

* Inclusion in conference e-blast to pre-registered audience prior to event will include information to promote the
official conference blog ($4,500 value)

» 3 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in

- Billboard (over 104,000 readers)

- The Hollywood Reporter (84,000 readers)

- Adweek (80,000 readers)

- Brandweek (75,000 readers)

- Mediaweek (59,000 readers)

Minimum of 10 ads total to be run prior to event

* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
- Display table in exhibit area ($4,000 value)

Important note: Sponsor will be responsible for the set-up, implementation and costs associated
with mobile conference survey.

WHAT DO YOU KNOW ABOUT BILLBOARD.BIZ?

Paid subscribers are music, 20% Age 18-24 70% United States
video, and entertainment

industry professionals 29% Age 25-34 30% International
650,000 unique visitors per month 35% Age 35-49 63% Male

1.8 million page views monthly 12% Age 50+ 37% Female

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
CONTACT: 415.738.0745 - www.BillboardEvents.com
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KNOWLEDGE SPONSORSHIPS

“JUSTIFY YOUR EXISTENCE” PRODUCT DEMO
$6,500 (8 Available)

Moderated by Billboard’s Editor of Digital & Mobile, Antony Bruno, this unique session is designed to discuss the latest tech-
nologies being developed in the market today. This is your chance to demo your product and show the industry the latest
and greatest. After all companies haven given their demo, Antony Bruno and select industry experts will discuss the impacts
of your technology on the marketplace.

Sponsorship includes the following:
* 10-minute product demo presented by your company
= 2 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in
* Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ads total to be run prior to event
* Logo in the Official CTIA show program guide and website
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
* Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
 Display table in exhibit area ($4,000 value)

WHITE PAPER CHAIR-DROP SPONSORSHIP
$3,500 (6 Available)

Prior to each general session, Billboard will place your company’s white paper on each chair in the general session
of your choice. Match your topic to the general session and increase the interest in your white paper.

Sponsorship includes the following:
* Recognition in program schedule for white paper chair-drop
= 1 full conference pass for MECCA ($399 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ads total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press

Sponsor must supply 1,000 copies of white paper.

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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ASK AN EXPERT SPONSORSHIP
$2,500 (10 Available)

MECCA will host a 30-minute structured networking session with experts from the wireless industry. This is the opportunity for
attendees to sit down and ask detailed questions about issues that are important to the success of their wireless business.
Select a topic and have your company expert and your company materials available at that expert table.

Sponsorship includes the following:
* Rights to host a company or industry expert for the structured networking session
« Company name and expert topic displayed on signage at expert topic table
« 1 full conference pass for MECCA ($399 value)
« Logo attribution on all conference ads running in

- Billboard (over 104,000 readers)

- The Hollywood Reporter (84,000 readers)

- Adweek (80,000 readers)

- Brandweek (75,000 readers)

- Mediaweek (59,000 readers)

Minimum of 10 ad’s total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press

NETWORKING SPONSORSHIPS

MMA MECCA BASH SPONSORSHIP
$15,000 (4 Available)

As a co-host of the joint networking Mobile Marketing Association MECCA Bash @ CTIA, you will have the opportunity to brand your
company throughout the event and have access to not only the MECCA audience but also the Mobile Marketing Conference audience.

Sponsorship includes the following:
« Official co-host of MMA MECCA Bash
* Logo attribution as party host on both the MMA event site and MECCA event site
* Promotion of the Bash in the official schedule, program guide and other marketing materials
» Exclusive e-blast for co-hosts to pre-registered audience of both MMA and MECCA prior to event to promote the MMA Mecca Bash
* Database of both the Mobile Marketing Conference (300 attendees) and MECCA (1,000 attendees), post-conference
= 1/2-page, 4-color ad in the MECCA program guide distributed in Billboard Magazine ($6,000 value)
» 4 full conference passes for MECCA ($1,596 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ads total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description in MECCA schedule of events
» Display table in exhibit area ($4,000 value)
» Conference bag insert ($1,000 value)

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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PRESS ROOM SPONSORSHIP
$8,000 (Exclusive)

This exclusive area will allow press to conduct interviews, network and even relax a little. It’s the place to connect online and file
stories, grab a snack and a drink and write the stories that let the rest of us know what’s happening today in mobile entertainment.

Sponsorship includes the following:
» Official sponsor of the MECCA Press Room
* Right to include additional signage (approved by Billboard)
* Right to include additional logo items or giveaways (approved by Billboard)
« 3 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 adss total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
» Display table in exhibit area ($4,000 value)
« Conference bag insert ($1,000 value)

SPEAKER LOUNGE SPONSORSHIP
$8,000 (Exclusive)

Speakers need a place to prepare before going on stage and a place to relax after their presentation. Connect with these industry
leaders and network with the top guys at the conference. As a sponsor of the Speaker Lounge, your company has unlimited access.

Sponsorship includes the following:
 Official sponsor of the MECCA Speaker Lounge
* Unlimited access to Speaker Lounge
» Right to include additional catering or drinks to MECCA speakers
* Right to include additional signage (approved by Billboard)
» Right to include additional logo items or giveaways (approved by Billboard)
= 3 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ads total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
> Logo/link on MECCA event site
« Company description distributed to all attendees and press
 Display table in exhibit area ($4,000 value)
» Conference bag insert ($1,000 value)

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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LUNCH SPONSORSHIP
$8,000 (4 Available)

Welcome our attendees to lunch with a 8-minute address at a seated lunch and have your company name and logo
prominently displayed in the lunch area.

Sponsorship includes the following:
» Co-sponsor of conference lunch with signage recognizing sponsor
» Right to include additional signage (approved by Billboard)
* Right to include additional logo items or giveaways (approved by Billboard)
* 8-minute address by a company executive during lunch
» 3 full conference passes for MECCA ($1,197 value)
» Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ad’s total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
» Display table in exhibit area ($4,000 value)

BREAKFAST SPONSORSHIP
$6,000 (4 Available)

Be the first to welcome our attendees and have your company name and logo prominently displayed in the breakfast area.
Your company may also display additional signage of your own and provide logo items such as napkins, cups or coffee mugs.

Sponsorship includes the following:
« Co-sponsor of continental breakfast with signage
» Right to include additional signage (approved by Billboard)
* Right to include additional logo items or giveaways (approved by Billboard)
= 3 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ad’s total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
» Conference bag insert ($1,000 value)
= Display table in exhibit area ($4,000 value)

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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BREAK SPONSORSHIP
$3,500 (4 Available)

Every break is a networking opportunity, and attendees love free food and drinks! Have your company name and logo promi-
nently displayed in the high-traffic break area that includes sodas, snack bars and other treats.

Sponsorship includes the following:
« Co-sponsorship of mid-morning or afternoon break with signage
* Right to include additional signage (approved by Billboard)
* Right to include additional logo items or giveaways (approved by Billboard)
« 1 full conference pass for MECCA ($399 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ad’s total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press

RECOGNITION SPONSORSHIPS

OFFICIAL CONFERENCE NOTEBOOK
$8,500 (2 Available)

Have your company logo displayed on the official conference notebook given to all attendees to take notes during the conference.

Sponsorship includes the following:
* 4 color logo on front of official conference notebook (includes MECCA logo)
« 3 full conference passes for MECCA ($1,197 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ad’s total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press
« Conference bag insert ($1,000 value)
» Display table in exhibit area ($4,000 value)

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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E-BLAST SPONSORSHIP
$4,500 (4 Available)

This is your chance to communicate your exclusive message before the event or if you chose, to the entire audience after the event.

Sponsorship includes the following:
* One-time e-blast to pre-registered attendees of MECCA, two weeks prior to event
« 1 full conference pass for MECCA ($399 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ad’s total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
* Company description distributed to all attendees and press

Sponsor must supply HTML-ready email.

OFFICIAL CONFERENCE PEN
$3,500 (Exclusive)

Have your company logo displayed on the official conference pen given to all attendees to take notes during the conference.

Sponsorship includes the following:
 Distribution of conference pen to all attendees and press
« 1 full conference pass for MECCA ($399 value)
« Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ad’s total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press

» Conference bag insert ($1,000 value)

Sponsor must supply pens to Billboard for distribution. Sponsor is responsible for all costs associated with production of pens.

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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SIGNAGE SPONSORSHIP
$2,500

Place your company signage in the general session room for the entire day and have your message seen by
the most important people to your business.

Sponsorship includes the following:
= 1 full conference pass for MECCA ($399 value)
» Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ads total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
« Company description distributed to all attendees and press

Sponsor must supply signage.

PARTICIPATION SPONSORSHIPS

DISPLAY TABLE
$4,000

Located in a high-traffic area near general sessions and break-out rooms, this is your opportunity to network with
a valuable audience.

Sponsorship includes the following:
« 6 foot display table in exhibit area, table skirting, 2 chairs
» 2 full conference passes for MECCA ($798 value)
* Logo attribution on all conference ads running in
- Billboard (over 104,000 readers)
- The Hollywood Reporter (84,000 readers)
- Adweek (80,000 readers)
- Brandweek (75,000 readers)
- Mediaweek (59,000 readers)
Minimum of 10 ads total to be run prior to event
* Logo attribution in MECCA program guide distributed in Billboard Magazine
» Logo/link on MECCA event site
*« Company description distributed to all attendees and press

Sponsor will be responsible for any additional AV or IP connection needs.

CONFERENCE BAG INSERT
$1,000

« A conference bag will be distributed to all attendees. Include your company’s message and get noticed.
(Approximately 1,000 attendees)

« Company materials, brochure, or small item inserted in conference bag distributed to all conference attendees

Sponsor must supply 1,000 items for inclusion in conference bag.

. Karl Vontz ¢ Director of Sponsorships * kvontz@billboard.com
C o N TACT " 415.738.0745 - www.BillboardEvents.com
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